
	  
	  
	  
	  
	  
	  
	  
	  

 
 
 

Fitness Marketing Mastery: Video Marketing Course 
 
Step 1: Define Your Objective 	  
A. Attract New Customers 	  
B. Nurture Relationships with Current Customers 	  
C. Upsell Current Customers 	  
D. Create a Product for Revenue 	  

	  
Step 2: Choose Your Topic 	  
A. What problem are you solving? 	  
B. What other things has a customer tried? 	  
C. Do a large percent of people in your market area have this problem? 	  
D. Who is your competition? 	  
E. How do you solve this problem distinctly better? 	  

	  
Step 3: Choose a Findable Title 	  
A. What question would a person with this problem or goal ask? 	  
B. What problem does someone want solved who would like this video? 	  
C. Describe the person who will find value in this video. 	  
D. What does the person who has this problem hate about your product? 	  
E. Start with a few working titles. Type them into a browser search bar. Compare 	  
the number of results that show up. Compare the number of results that have 	  
videos or images. Run the title through one more time with any changes. And 	  
decide. It doesn't have to be perfect but it does need to be a title searched by a 	  
large enough market that you can expect some traffic from it. 	  

	  
Step 4: Create your Intro and Outro Scripts 	  
A. Write your first 10 seconds out word-for-word and rehearse. In 5 seconds tell 	  
them how you're going to solve their problem  the one they clicked the video for. 	  
Then tell them your name and dive right into content. 	  
B. Define your call-to-action based on your objective from #1 (do you want 	  
viewers to subscribe to your YouTube channel? Click on a live annotation that 	  
will take them to a free gift for registering for your email?) 	  
C. Write and rehearse your close. Summarize. Add "if you liked this" and end with 	  
a specific directive. (click here, subscribe now, call now  include the number!) 	  

	  
These four steps alone will increase the findability of your videos. Even if you're 	  
creating them, if your ideal prospects aren't finding them, it's costing you time. 	  
Your "next step" to social media: www.voiceforfitness.com/socialmediamoney 	  

	  
	  

debra@voiceforfitnesss.com 	   	   www.fitnessmarketingmastery.com 	   515.290.6188 	  


